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‘E’ Q a YOUr most unhappy cusfomers are
‘ VOUr greatest source of learning

Bill Gares

Discovering LEAN Ux



UX DESIGN ‘ based on The Disciplines of User Experience Design by Dan Saffer
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What method do | use?

‘Mmacnines adapted 1o people would be the most efficient”

Henry Dreyfuss



KANBAN LEAN AGILE
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LEANUX

UX DESIGN PROCESS |

‘landing a project is like landing an airplane
everyrning nave 1o be under conirol 1o avoid crashing”.

Manuel Leon



LEANUX

| UX DESIGN PROCESS

IS 0 process that embraces Lean-Agile methods.
It implements functionality in minimum viable increments and
defermines success by measuring results against a benefit hypothesis.

‘ﬁ UX = ACTION TO GET A RESULT

Discovering L EAN UX



How It works?

"Usapility does not eguate 10 a specific number of clicks, faps, swipes. pinches, Tlicks.”
John Morkes



DOUBLE DIAMOND | UX DESIGN PROCESS

double diamond

SPECIFIC PROBLEM

RESEARCH

INSIGHTS

e
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DISCOVER DEFINE DELIVERY

Discovering LEAN Ux



DOUBLE DIAMOND | UX DESIGN PROCESS

SPECIFIC PROBLEM

HOW

It works?

RESEARCH INSIGHTS

ooooooooo

W37904d TV43IN3D

FIRST DIAMOND

DISCOVER DEFINE |

Discovering LEAN Ux



UX RESEARCH is its ability fo reduce uncertainty in terms of what users want and need.

Instead of being a scientist, be a detective

» UX Project Brief

» Heuristics Evaluation

» Archetype Evaluation

Desk Research

=
» OQuantitative Research
=

Quality Investigation

e The 5 Why’s
e The Ideal Client (Eneatype+Archetype)
e Usability Test + Interview

e Contextual observation

UX/UI DESIGNER




DISCOVER » RESEARCH | UX DESIGN PROCESS

» UX Project Brief

A briefing is a meeting at which information or instructions are given fto people, especially before they do something.
To find the right direction faster and fo make the project feam more efficient, we will need a written form with the
initial assumptions, hard facts, goals and other relevant information about the project.

Benefits UX Brief
@ Reducing ambiguity
€ Making the team think deeper about the key project inputs

Q Helping to discover gaps in the team’s understanding of the project

Q Facilitating constructive team discussions by making things more tangible and specific

Q Reducing inefficiencies by clarifying roles and establishing basic ways of working

@ Enabling much faster project onboarding of new team members later

Discovering L EAN UX



DISCOVER » RESEARCH | UX DESIGN PROCESS

» Heuristics Evaluation

Jakob Nielsen’s 10 heuristics for user inferface design

Visibility Recognition

show system status, tell what's happening Make information easy fo discover
€©) Mapping @) Flexibility

Use familiar metaphors & language Make advanced fasks fluid and efficient

Freedom Minimalism

Provide good defaults & undo Provide only necessary information in an elegant way

consistency Error Recovery

Use same interface and language Helps users recognize, diagnose and recover from errors
Error Prevention @ Help

Help users avoid making misftakes Use proacftive and in-place hints to guide users

Discovering L EAN Ux



BRAND ARCHETYPES TO CREATE EMOTIONAL CONNECTIONS WITH CUSTOMERS Mone Lsri.

The Archetypes are defined as universal, primal symbols and images that derive from the collective unconscious,

Dsnep Ccetsly

I N N OCE NT Target Women & Kids CITI z E N Torget  The Neighbor, Worker, Democrat

refer to childhood memories
or moments of innocence.
They convey happiness & opfimism.

are simple, easy fo understand, generating
trust and friendliness with customers.

are humorous, fun, spontaneous
and creative. Through experience of
adventure and fun.

most important thing is knowledge,
they are always looking to share
any kind of information.

-
' Red Bull
= LOVE R Torget Mainly Female

E x P I.o R E R Torget Adventurers & Pioneers

sell a lifestyle through the feeling
of freedom, courage, innovation.

elegance, sensifivity and sensuality.
inspires love, passion and romance.

R U L E R Elitist People

Sell a lifestyle with limited access, only for
people of a certain status.

H E Ro Torget  Masculine & Competitive

V encourages you fo fight for your dreams
and achieve what you never imagined.

VICTORIA'S
SECRET

SAG E Torget  Mentors & Technicians | J ESTE R Target  People Who Want To Have Fun

CAREG|VER Men & Women

convey a sense of security, trust, respect
and protection. is compassionate and generous.

MAG'CIAN Torget  Mentors & Technicians

make your dreams come true.
IS seen as visionary and spiritual.

project innovation, promote the freedom of

questions authority and breaks the rules
creation and expression of their consumers.

craves rebellion and revolution.

R E BE L Torget  Outraged & Outlawed ‘ c REATO R DIY & Technology People

The Archetypes and the Collective Unconscious proposed by psychologist Carl Jung.



DISCOVER » RESEARCH | UX DESIGN PROCESS

» Quantitative Research

surveys are great for quickly collecting large amounts of data about your users.

What do we need to leam?
Stort here.

Who do we need to learn from?

What information do we know already?

How do we reach these people?

°
5

Thank you / End

B

S

LEAN SURVEY CANVAS

NO more than 7 questions
and avoid open answers

Collecting Data tools

» Google Form
p Survey Monkey
p Typeform

Discovering L EAN UX



DISCOVER » RESEARCH | UX DESIGN PROCESS "what users say and do is different™  Jakob nielsen

» Quality Investigation

Process of understanding user behaviors, needs and aftitudes using different observation and feedback collection methods

from Users, Stakeholders and Experts.

@ The 5 Why's

An iterative interrogative fechnigue used to explore the cause-and-effect relationships underlying a particular problem.
The primary goal of the technique is to defermine the root cause of a defect or problem by repeating the question “Why?”

e Usability Test + INferview maxsomin ¢ RECORDER INTERVIEW

A researcher asks a participant to perform tasks, usually using one or more specific user inferfaces.
While the participant completes each task, the researcher observes the participant’s behavior and listens for feedback.

€ contextual observation

IS a structured approach for interviewing and observing users while they use your product
(or a stand-in for your product) in the context of their everyday life.

IT'S pbefter fo do 1esfing with somebody tThan Nnobody”  sreve krug



DEFINE » INSIGHTS | UXDESIGN PROCESS

UX INSIGHTS are patterns in the observations we make in the world thaf help us fo explain our observations.

> Affinity Diagramming

Is used primarily by teams for quickly organizing by categories/groups

e observations from research study
e ideas that surface in design-ideation meetings

e ideas about UX strategy and vision

Diagramming

Md TOOIS ! §the
y S o Research
> Figma - Poster
p Mural |
p Miro J T—

Discovering L EAN Ux



DOUBLE DIAMOND | UX DESIGN PROCESS

SPECIFIC PROBLEM

HOW

PROTOTYPES

SNOILNTOS J14193dS

It works?

SECOND DIAMOND

DELIVERY

Discovering LEAN Ux



UX IDEATION is a creative process where designers generate ideas in sessions like brainstorming. - U/I DE‘N =R

Design Thinking

The Golden Circle + Process Communication Model
User Persona vs Proto Persona
Empathy Maps

Proto Journey Map

Minimum Viable Product ( MVP)

Information Architecture (IA)

"Without datfa, you're just another person with an opinion” w. edwards beming piscovering LEAN U X



DEVELOP IDEATION ‘ UX DESIGN PROCESS ‘everytniNGSEEREEEl (S N opinion., NoT d TCich
everyining WiSEEe s O perspeciive norine mruner

Marcus Aurelius

Design Thinking

Design Thinking is a process for creative problem solving that has a human-centered core. It encourages organizations
to focus on the people they're creating for, which leads to betfter products, services and infernal processes.

5 STAGE PROCESS e Ideiy
OF DESIGN THINKING piscovering LEAN UX



PCM - PROCESS COMMUNICATION MODEL by Psychologist Dr. Taibi Kahler

Psychologist Dr. Taibi Kahler saw a pattern and sequence in the way humans interacted with one another and figured out a formula that identifies behaviour objectively.
PCM was used by NASA to hire their astronauts for more than twenty years, also by US Presidents and many Fortune 500 companies to improve communication and motivate employees.

=

THINKER

REQUESTIVE THOUGHTS

WHAT DO YOU THINK™

DIFFERENT
PERSONALITIES

EACH OF US

IS A COMBINATION OF

5, @

OPIN
IONS

M
Al

PERSISTER PROMOTER HARMONISER REBEL
REQUESTIVE OPINIONS DIRECTIVE ACTIONS NUTURATIVE EMOTIONS EMOTIVE REACTIONS
WHAT DO YOU BeLieve? LET’S DO THIS NOW! HOW DO YOU FEEL? HEY! I LIKE THESE!

THEY ARE ORGANISED LIKE FLOORS IN A BUILDING WITH OUR “BASE” OR BOTTOM FLOOR REPRESENTING OUR CORE.

Each floor of the building represents different attributes including motivational needs, character strengths,

communication styles, and environmental preferences, and how we respond to stress.

UX/UI DESIGNER

o

Q

IMAGINER

DIRECTIVE REFLECTIONS

GO AND DO THIS ALONE

PCM is used also by brands like Pixar, Audi, Oxford, Coca Cola, Danone, HP, Microsoft, IBM, IKEA, Apple and more.



THE GOLDEN CIRCLE by Simon Sinek UX/UI DESIGNER

Manuel Leon - LeonsCreative.com

All the great leaders and organisations communicate in the same way. The power of WHY is not opinion. It’s biology.
Its principles are deeply grounded in the tenets of human decision making. How the Golden Circle works maps perfectly with how our brain works.

|
CIRCLE ACT, THINK & coMMUNICATE THE IINSIDE OUT!  HAVES DREAS

DO YOU DO WHY IS NOT ABOUT MAKING MONEY.
WHAT YOU DQ‘) THAT'S THE RESULT AND THE REASON
o

WHY YOUR PRODUCT/COMPANY EXISTS.
YouR

ONLY FEW PEOPLE & ORGANISATIONS KNOW WHY THEY DO WHAT THEY DO. “People don’t buy WHAT you do, they buy WHY you do it”.

NEOCORTEX BRAIN
YOUR RATIONAL

IT LINKS
DIRECTLY
TO OUR TRUST

LIMBIC BRAIN
YOUR TRUST & FEELINGS

HOW ARE THE THINGS THAT MAKE YOU SPECIAL
OR SET YOU APART FROM YOUR COMPETITORS.

YOUDOIT
YouR

NORMALLY PEOPLE & ORGANISATIONS KNOW HOW THEY DO WHAT THEY DO.

Limbic Brain controls behaviour and decision making.
The “Gut” feelings and loyalty.

the LAW YOU DO THE PROOF. THE RESULT OF HOW and WHY.
OF DIFFUSION THE PRODUCTS OR SERVICES THAT YOU OFFER OR SELL.
OF INNOVATION YOUR
34 3% Neocortex Brain controls senses, spatial reasoning,
Tipping Point MAJGRITY MAJORITY EVERY ORGANIZATION ON THE PLANET KNOW WHAT THEY DO. analytical thinking and language
13.5% 16%

CARLY

ADOPTERS LAGGARDS

The Golden Circle explain how legendary leaders like Steve Jobs, Martin Luther King Jr., and the Wright brothers

2.5%
INNOVATORS

were able to inspire, rather than manipulate, in order to motivate people. It is the framework for the WHY.




DEVELOP » IDEATION | UX DESIGN PROCESS

Proto-Persona is the best option because is easy to design for everyone.

Proto-Persona

or Ad-Hoc Persona is a persona that is created
using a project stakeholder’s intuition and
anecdotal evidence.

user Persond

User personas are archetypical users
whose goals and characteristics represent
the needs of a larger group of users.

Behaviors

¢ Has a housecleaner

e Buys take-away 3 nights/wk

¢ Frequently feels
overwhelmed when she
“forgets” something

.............

Demographics Needs & Goals

e Working mom ¢ Help! Running errands,
® 34 years old managing kids, keeping things
e Lives in Reading, works in running
London e Time for her girlfriends
" | really want to create a lovely home, e Married, 2 kids e To feel like she “has it sorted”
" my existing furniture... ¢ Household 125k/yr e “To clone herself”

FAST AND EASY

BEFORE THE




DEVELOP » IDEATION UX DESIGN PROCESS

Empathy Map

help everyone in your organization understand your customers feelings and experiences.

Designed for Designed by: Date Version

Empathy Map Canvas

WHO are we empathizing with? GOAL What do they need to DO?
Who is the person we want to understand? What do they need to do differently?
What is the situation they are in? What job(s) do they want or need to get done?
What is their role in the situatinn? What decision(s) do they need to make?
How will we know they were successful?
Escribe aqui
What do they THINK and FEEL? A LWA ' S U S E
PAINS GAINS
What are their fears, What are their wants,
frustrations, and anxieties? needs, hopes and dreams? What do they SEE?
What do they see in the marketplace?
What do they see in their immmediate environment?
What do they see others saying and doing?
What are they watching and reading?
What do they HEAR?
What are they hearing others say?
What are they hearing from friends?
What are they hearing from colleagues?
What are they hearing second-hand?
What do they SAY?
What have we heard them say?
What can we imagine them saying?
What other thoughts and feelings might motivate their behavior?
What do they DO?
What do they do today?
What behavior have we observed?
What can we imagine them doing?
Last updated on 16 July 2017. Download a copy of this canvas at http://gamestorming.com/empathy-map/ © 2017 Dave Gray, xplane.com

Discovering LEAN Ux



DEVELOP » IDEATION | UX DESIGN PROCESS

Proto Journey Map

PROTO JOURNEY ° o
RICK, THE FIELD SPECIALIST CUSTOMER —

tive assumptions an what Rick the customer feeals ,
ol byl il sl € cuslome pEo Jae tells Rick that the k]

problem is fixed.

o
.)

These are collec

as he traverses the avents involved in the MWC demo service

- —
o~
® « :
3 Rick gets a text
e’ asking him to
-3 -- — _— review Joe,
Rick gets an Rick greets Joe, who “B B
— L automated text 25 Is on time. —
minutes prior to Joe's
Kol Rick waits as -
" L o || el —

Rick tries to fix it Mk gows Rani T Joe works
- s ne life untll the works.
- e @ scheduled wisit, Rick seas Joe texting
E "b.. on his phone

o N
L] L]
Q Rick can't fix it and Rick explains his
resigns to call issue to support and

suUpport, schedules a

Rick experiences technician visit,

Il ISS LA,

Design challenge: how might we raise Rick’s delight so that he advocates the service?

Anticipate Joe's issues

Could equipment send

status updates so that the
senvice can provide Rick
with a health update of his

system?

buzz: Internet of Things

Provide helpful content

If Rick ks a highly valued
customer and a known
DiIYer, could the service
provide him with helpful
content to avoid a field trip?

buzz: content partmership

Confirm Rick's request

After Rick calls, the service
could send Rick a text
confirming his request. This
might make him feel
assured his request is being
process and prime him to
expect text from the
service,

Send Rick Joe's profile
Letting a stranger into your

hoime is & sensitive subject.

share Joe's name, photo
and ather information to
establish trust and let Rick
know who to expect.

huzz: “like Liber®

Provide helpful content

While Rick is living in an
less than ideal state, could
the service provide some
tips for working around the
issua while Rick waits?

buzz: content partnership

Make sure Joe let's Rick
ko if el be late

Research suggests that if
Joe expects to be late and
let's Rick know, Rick will be
happier than if Joe were
actually on time,

Make sure Rick understands
Joe might use his phone

Rick might understandably be
agitated if he sees Joe texting
on his phone without any
explanation that Joe s
reaching out for help.

Make the review clear and
feal ke It matters

This shouldnt feel like a
burclen for Rick. It should feel
like the service Is reaching
out 1o genuinely value his
feedback,

At the heart of a JOURNEY MAP are customer feelings, motivations, wants and needs, that is the customer truth.
By revedadling these emotions and desires, the maps educate employees, helping them to empathise and to take action.




DEVELOP » IDEATION | UX DESIGN PROCESS

Minimum Viable Product ( MVP )

MVP is a product with enough features to attract early-a - | _
oroduct development cycle. y-adopter customers and validate a product idea early in the

MINIMUM + VIABLE
GOOD PRODUCTS FOR START TO BUILD

y //////////////////////////////////////////////////////////////////////////////////////‘/‘///////////////////////////

CRAPPY PRODUCTS PRODUCTS BUILT BY COMPANIES

WITH GOOD FINANCES

NOBODY WANTS TO USE

Discovering L EAN Ux



DEVELOP » IDEATION | UX DESIGN PROCESS

Information Architecture (1A)

The art and science of organizing and labelling digital products to support usability and findability.

FIVE HAT RACKS

THE ONLY 5 WAYS TO ORGANIZE INFORMATION

@ Location

CONTEXT CONTENT

© Alphabet

€ Time
O category
© Hierarchy

v

Information
Architecture (lA)

Discovering L EAN UX



UX CASE OF STUDY Telephone Model 500 MGneLLri_

Handset flattened, squared-off profile, smaller, lighter,

and less likely to turn in the hand, and it stayed in place

when cradled against the shoulder.

The extensible cable avoided that cable be

entangled and adapted to the necessary length.

They studied measurements of over 2000 human
faces to determine the average space between

the mouth and the ear.

The numbers and letters outside the finger holes
preventing the graphics from rubbing off over time and

kept them visible while the dial turned.

Henry Dreyfuss

was one of the celebrity
industrial designers
who pioneered his field.

1904-1972

WESTERN ELECTRIC MODEL 500 TELEPHONE designed by Henry Dreyfuss




ser

UCE

"‘Every great design begins
WiTh an even pefter sfory.”

Lorindd Mamo

Discovering L EA N



Ul DESIGN | Ul TIPS & TRICKS

Ul DESIGN

TRENDS 2021

EVERYTHING




Ul DESIGN | Ul TIPS & TRICKS

Reach Area

Thumb Zone

Forget about it

How easy if’s for our thumlios
To fap areas on a phone’s screen

Left hand Right hand

Discovering L EA N



Ul DESIGN | Ul TIPS & TRICKS

Ul TIPS & TRICKS

People don’t read
they scan

»

Discovering L EA N



Ul DESIGN | Ul TIPS & TRICKS

Ul TIPS & TRICKS

The huamn mnid deos

not raed ervey ltetfer
by istlef, but the wrod
as a wiohe.

The first and the last letter
b must be in the right place,
rest can be a total mess.

huamn
Discovering LEAN



Ul DESIGN | Ul TIPS & TRICKS

Ul TIPS & TRICKS

writing a sentence,
divide the words into
shape clusters, by 21o 4
words at the tfime.

Discovering L EA N



Ul DESIGN | UITIPS & TRICKS "People ignore design rar ignores people’

Frank Chimero

Don’t write stressful paragraphs But on the other hand,

This Is just a sample text to show you It's effortless fo read this one.

how hard and time-consuming it is to

read this long text. It's not easy to scan Because words are

for the human eye, and we feel that we grouped fogether into 3-5 pairs.
don’t want to read this text event in the : :

beginning. And I totally understand, it’s A beautifully designed text structure
painful. But, anyway thank you for read. creates a seamless experience.

Desktop -
text size 18px IS €asy to read

Mobile _ i >
text size 16px is easy fo read

Discovering L EA N



Ul DESIGN | UITIPS & TRICKS ‘Design Is The new basis of competition.”

=ric Ries
Ul TIPS & TRICKS

color Rule

30% of second color
e.g. section

Discovering L EA N



Ul DESIGN | Ul TIPS & TRICKS

.
4% of people worldwide

live with visual impairments.

inclusive design

Discovering L EA N



My projects

SUCCESS IS The sum of small efforts - repeadted day in and day out.
RoberTt Collier



curiocity

Your Virtual Tourist Guide



My Projects CURIOCITY UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER + VIDEO PRODUCTION

CURIOCITY is a disruptive virtfual tourist guide service to discover cifies in a new way. +180 STORIES
The project wins several awards and is a case of Study af the University of Barcelona. 5 LANGUAGES

INTERACTIVE

curiocity -

curloaty

tual Toy

curiocity

i m
Ciﬂga

BCN CITY SHOPPING HIGHT & TI-IIHGS
ROUTES & MARKETS WSEUHS DHIHK

groexwo N

= walking
Tou s

NEED TO =1 PUBLIC
KNOW

=2 HISTORY CITY
OF THE CITY AREAS

i TH tickets

Loillo monuments

‘l :?,OOm [|]

KIRSTEN FLAGSTADS PLASS 1

http://curiocity-app.com



My Projects CURIOCITY UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER

CURIOCITY GAMES is a feam-building games service (freasure hunter) for DMC companies.
Is linked with Curiocity project adding gamification experience to the main service.

BLUE TEAM BLUE TEAM

CI.II'iDCi'_!:y DOLPH'NS GAME CLOCK DOLPHINS

4B MENTAL 20s

B

THE "CRISTO LEPANTO"” CRUCIFIX

LESS THAN | HAS A “SPECIAL POWER"
400

METERS

http://curiocity-app.com



My Projects CURIOCITY UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER

CURIOCITY POS is an app developed fo manage and creatfe the rental contracts associated fo the service.
Is linked with Curiocity project to generate the activation QR codes necessary fo start the Ccuriocity experience.

DATA MODEL
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eventoo

SMART EVENT EXPERIENCES

THE NEW GAMIFICATION EXPERIENCE

EVENTS - GAMESHOWS - TEAM BUILDINGS - CONCERTS - FESTIVALS - ART & MUSEUMS - SCHOOLS - LEARNING - CONFERENCES - TOURISM - TREASURE HUNTERS



My Projects » EVENTOO ‘ UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER + UNITY INTERFACES

EVENTOO is the new gamification experience for realtime & streaming ( indoor & outdoor )
App & Platform service fo create, sell & manage enterfainment experiences around the world.

eventoo

SMART EVENT EXPERIENCES

(' messages ) o
(task & notes) o

T ORoANIZER COMPANYNAME
CREDITS . 700 @ [:? -g — [~

events tournaments venues |
5  +addnew 2 | +addnew J | 5 +addnew | |

o 7 3 v

braingames routes & tours managers

/2 @G ) |\ 1/2 @G ) |\ 5/5 G
evento..

222 NEXT EXPERIENCES W EVENTS

COOP EXTRA EVENT OSLO 2021

ENDURANCE EVENT CLARION HOTEL

r . :

o=18"  STARTS 18TH SEPT 2021 AT 09:00AM  STATE  DURATION ATTENDEES  LANGUAGE % EDIT ’
=T

PH5L ENDS  18THSEPT2021 AT 12:00PM ACTIVE 5 HOURS 42/60 ENGLISH DUPLICATE ' misis -

SSSSSS

sssssssss . START

() CONGRATS! THE EVENT CODE IS READY TOSEND X HG65D

TESTO0O01 STREAMING
Copyright 2020 © Leonscreative.com
r -1
8218 STARTS AT 08:00 STATE DURATION ATTENDEES LANGUAGE 2 EDIT @
— T
et ENDS AT 13:00 ACTIVE:0 5 HOURS 0 ENGLISH DUPLICAT END QR :

9:41 all 7 -

< eventao.

oo

%

S FULL NAME

COMPANY

@) LANGUAGE

https.//eventoo.app



My Projects » EVENTOO ‘ UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER + UNITY INTERFACES

9:41

< eventoo.

GAMESHOW EVENTS

SAT 16 MAY, 2020
THE BYGGER EVENT

oll ¥ .

©

o eventoo HOTEL CLARION THE HUB map
GAMESHOW EVENTS STATUS @ Draft C
EVENT CHECK-IN
CREATING NEW EVENT 11}\?0 show your QR PASS to access 01 3 FRIDAY, DECEMBER 18, 2020 ~
t The event only will be visible for the people QF o2 @ EVENT PLAEE /ADDRESS 5HOURS 15 M
& E V e n n a m E that validate your event code .
WELCOME SPEECH
. 11:30 the host of the event welcome you 9 : - . EVENT CHECK-IN - /D.autns.tart
[ ] D a Dautostop
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= 11:45 presentation of new products 9:00:00 = 9:00:00
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o ERRREE .. B e  05min S
@
event t l;l pe
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Copyright 2020 © Leonscreative.com

EVENTOO PLATFORM - creatfing new event

https.//eventoo.app



My Projects » EVENTOO ‘ UI/UX DESIGN + PRODUCT DESIGNER + DATA DESIGNER + UNITY INTERFACES

DOCUMENTS FOR ATTENDEES

&

upload

DOCUMENT NAME

ADDITIONAL TEXT

| Lime l,_."h 05 M0

add document

P

BHIEF % 121_FiNal POF
COMPANY BRIEFING 2021
SMART INVESTMENTS AS

COMPANY BRIEFING 2021
SMART INVESTMENTS AS

COMPANY BRIEFING 2021
SMART INVESTMENTS AS

BRIEFISNG_2021_FINAL PPT
COMPANY BRIEFING 2021
SMART INVESTMENTS AS

ATTENDEES QUESTIONS

ANONYMOUS

WHEN WILL THE NEW “ T —p——
LINE OF SERVICES BE B LAUBICHED 0N THE MARKET?
LAUP:::::E?_;I LL - . r—

mark as read

EVENTOO PLATFORM - Aftendees Questions & DOCS

- ]
WHEN WILL THE NEW LINE OF SERVICES
B LALRCHED &8 THE MARELTY
ANONYMOLS

- L]
WHEN WiLL THE NEW LINE OF SERVICES
" BE LAUNCHED ON THE MARKETT
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WHEM WILL THE NEW LINE OF SERVICES
BE LEUNCHED 0N THE MAREETY
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QUIZ QUESTIONS

E[LIESUDTIS lIst FILTER BY SEOGRAPHY
EE ENGLISH
=
= CATEGORY EM ES
E . QuUIZ QUESTION WRITED FOR THE
o CUSTOMER CAN BE EDIT PRESSING HERE
;‘_ OQulZ QUESTION WITH IMAGE T

LATEGURY

Write your guiz guestion here
. QUIZ QUESTION WRITED FOR THE

CUSTOMER CAN BE EDIT PRESSING HERE

CATEGORY EM EE

‘ QUIZ QUESTION WRITED FOR THE
CUSTOMER CAN BE EDIT PRESSING HERE

COrrect answer
o CATEGORY EM ES FR DE
J QUIZ QUESTION WRITED FOR THE
CUSTOMER CAN BE EDIT PRESSING HERE
explanation
T upload
= add guestion +) create new gquestion

EVENTOO PLATFORM - Creating Quiz Question

eventoo 23

r EVEWT EXPIRIERCT

roundone

On which fictional planet
was Superman born?
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eventcode EIE-E-’
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On which fictional planet
was Superman born?

LIVE

EVENTOO APP - BATTLE QUIZ GAME

GAMESRON EVEN

eventaoo. 23
ne
FUNFACTS roundo
THE QUIZ LISA OLSEN on which fictional planet
SHOWERREEH was Superman born?
L 2 . WA
. NEW CAPTAIN -
OF YOUR TEAM

PRESS TO START

CAPTAIN CAN USE WEAPONS
AGAINST OTHER TEAMS

12:15

LET'S GO!

¥ HOTEL CLARION THE HUE s

it seems like you're makj friends
the GREEN TEAM has mtan:?hd you
with ZIP THE AMNSWERS,
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12:00 COOp 12:30

install and register to participate in the event

the host of the event welcome you

The president of the company

o Q.
1 : % . - Smart Investment AS will welcome
- i o EI:‘.. E_I the attendees and give a brief
@ £ = g - "J.ll- explanation about the future
o t Oz et
— | | SVEriE 8 ; OFs 2 plans for the company.
S =< Q4RF2 s usi
; G"J’ = eventcode send your questions using eventoo app
o : E
B - |
E 7 M=
THEINEW GAMIFICATION EXPERIENCE | @VEHI1QD.
eventao. ﬁ’\\ eventao. roundone
f jivating
eactivati
roundone =¢ d -
Let's see what chance activated
holds for us in this round the countdown h:: ::::Ped‘.
the BOMB must e the bomb.

choice will explod

a

roundone

EVENTOO - SHOW EVENT

eventao.  what percent of American adults believe
chocolate milk comes from brown cows?

JAMES WALDORF

CEO - SMART INVESTMENTS AS

eventcode ﬂﬁ eventoo

Q4RF2 =5

f o =

Qe 4

deactivating
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Q4RF2 &:&
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COOP EXTRA EVENT

JOANA WALKER

Q
=

S S KEY ACCOUNT MANAGER |
g

TR ————

JESSICA HASSAN

CUSTOMER SERVICE

EVENTOO - STREAMING SHOW EVENT

messages

€

JAMES WALDORF

O

CEO - SMART INVESTMENTS AS

£ PAL JOHANSON
% MARKETING & SOCIAL MEDIA
L B

questions

participants 4

attendees

JAMES WALDORF

CEO - SMART INVESTMENTS AS

online

JOANA WALKER

KEY ACCOUNT MANAGER

JESSICA HASSAN

CUSTOMER SERVICE

PAL JOHANSON

MARKETING & SOCIAL MEDIA

offline
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online
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evento o SRR
quiz challenge round > quiz battle CDOD
e Krypton

Krypton is a planet which orbits a red star.
Before its destruction, it was home fo a great civilization
which boasted advanced science and technology.
In many versions of the story, it was erther barren
or icy, and often the home to huge erystals and

crystalhine structures.
*L "
1
— ‘1‘
FRENT ELE
Q4RFZ == L
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roundone » team battle

quiz challenge

quiz battle 23

On which fictional planet
was Superman born?
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SHOW
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1 2:30 the host of the event welcome you DATA MODEL
: : FOR DEVELOPERS
plannlng Conference Room / Atrium i
> autostart ASSET participants (5) > controlpanel
eventoo. eventoo.
PASSCODE PASSCODE
> autostart i downloads&rEViews > controlpanel E

I, INSERT YOUR CODE
active
messages o Do you need help?

SUCCESS!
was a valid passcode

CONFERENCE @
> 1 2:45 presentation of new products D e —
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